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82% years old use
at least one social
media site

70% of use
Facebook daily

Activity on Social Media
Platforms has statistically the
highest impact on the decision
to watch a film in cinema
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Social networking activities are one of the
key social norms of consumer behavior for

In 2021, MasterClass explains

for
everything from indie film shorts to big
screen superhero franchises

720, of all U.S. men use social
media
of all U.S. women use

76% . .
social media

ﬂ@[]@ Instagram users from
the U.S.
MICEION

"there’s no getting around the fact that

and hold some of the
to reach people and
manipulate their —including
their on a given

weekend." oS0
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- Filmmaker Magazine \‘I"/

percent of US moviegoers use
81% Facebook

79%

78%

73%

87%

One in four Instagram users have posted
images related to movies they recently saw

of users reported

(learning more about the brand,
clicking on their website, etc.)
after seeing a brand being

of American consumers say
they’ve

of say Instagram is
the best way for brands to
reach them about new products
or promotions

of people claim that they were
moved to follow a brand’s
page, visit their website or

Resources: Nielsen, Statista, Later
Media, Taylor and Francis

DON'T BELIEVE US?
Read more from Indie Film

Experts: HERE


https://filmmakermagazine.com/109339-two-or-three-things-they-know-about-you/#.YfGkl1jMI-R
https://www.tandfonline.com/doi/full/10.1080/23311975.2021.1920558
https://www.masterclass.com/articles/how-to-promote-your-independent-film#5-ways-to-promote-an-independent-film
https://www.statista.com/statistics/398166/us-instagram-user-age-distribution/#:~:text=As%20of%202020%2C%20there%20were,users%20in%20the%20United%20States
https://www.facebook.com/business/news/insights/how-instagram-boosts-brands-and-drives-sales

DZL holds a week long intensive

branding strategy session to craft a digital marketing deck
complete with everything we will need to promote your film

&

ADVERTISING
ﬂ Campaigns: .
- Awareness + a

Engagement (on
social accounts)

« Web Traffic (to

COMMUNITY BUILD
purchase/watch

SOCIAL PLATFORMS

Facebook + Instagram INLEY Proactive + Reactive .
Content per platform: engagement consistent

ﬁ in your brand's voice. .
« 24 feed posts

- 3-8 weekly stories
- Reshare tagged
posts as appropriate

Real people connecting
with you audience via
comments, likes,
reshares, DMs, follows,
viral trends, and more.

OTHER INITIATIVES

Compelling Creative
Campaign Development

Social Platform Audit +
Optimization

Cast + Team Integrations

Linktree Setup +
Maintenance

Coordination + Digital
Implementation of PR Hits

ADMIN@DZLCONSULTING.COM

MEANINGFUL
DZL_ MARKETING
AGENCY

INVESTMENT + TIMING

Service Cost:
$10,000
Ad Budget:

$3,000

3 months

(covering one release
window: VOD, SVOD,
AVOD, etc)



DZL will strategize internally to craft a
digital marketing deck complete with
everything we will need to promote your
film. This deck will include:

« Content pillars
Themes
Messaging
Hashtags
Content ideas
Ad campaign timeline
Audience build (audiences + targets)
Engagement strategy

We are short-form content masters. We don't
develop anything over 2 min. but we know how

to ensure the message is clear + consistent
throughout content. These are the creative
pieces we provide:

« End cards
Social media friendly clips
Correct image + video formatting
We know social creative specific to films

Staying up to date with algorithms + trends

We dive into your current platforms and
ensure everything is optimized on the
backend, as well as, the front end.

In place of a website, all users will be
driven here to watch the film and will
include all platform options available. This
will be an ongoing, continuous subscription
charged monthly onto a credit card you
provide. It is a $6/month charge.

We will work in tandem with your PR teams
to ensure that PR hits maximize social
media presence and our strategies align.

Qur main goal is to drive awareness +
engagement to social profiles and posts as
well as drive users to a link to watch the
film. We will build custom, data driven
audiences that are optimized throughout
your campaign.

Optimal level of engagement on socials done in
your brand voice - we continue building an organic
community by interacting with quality / select
accounts and hashtags using:
- Proactive engagement
oi.e. targeted engagement with your current
community and new communities
- Reactive engagement + notification checks
oi.e. comment responses, follows, likes, DMs

We will consistently engage with the cast +
team on socials through tags and mentions as
well as implement an organized system in which
we can efficiently and effectively maximize
participation / involvement (i.e. sharing social
assets they can easily post on their own
accounts, sending them direct links to reshare
from the film's socials, keeping them up to date
with all activations / initiatives so that they can
directly help promote and participate).



CROSS PROMOTIONS WITH BRANDS

ADDITIONAL SOCIAL PLATFORMS:

o TikTok, LinkedIn, Twitter, Pinterest,
CHECK OUT OUR ‘

OTHER AVAILABLE
UPGRADES OR ADD
ONS FOR YOUR
STRATEGY.

Youtube
INTERACTIVE RED CARPETS

ADDITIONAL RELEASE WINDOWS
- VOD, SVOD, AVOD, etc)

ADDITIONAL CONTENT / CUSTOM
POSTS (OR MONTHLY INCREASE)

OUTREACH/INTEGRATIONS

ADMIN@DZLCONSULTING.COM

CUSTOM WEBSITE BUILDS +
MAINTENANCE

GIVEAWAYS

CURIOUS ABOUT INTERVIEWS
SOMETHING YOU DON'T |

SEE ON HERE?
ASK US!

ONSITE EVENT PHOTOGRAPHY /
VIDEOGRAPHY COVERAGE

EMAIL MARKETING CAMPAIGNS

AD PLATFORMS
o All social platforms plus:
o Google
o Tubi
o Hulu

STREAM/ LIVE EVENTS
o |G or FB Live

INFLUENCER + BRAND ‘



